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Abstract

Value Chain Model in higher education institute. The objectives of article
were to increase the productivity in higher education and to service value chain
higher education institute. Value Chain Model are 2 Activities 1) Primary Services
comprises 5 main components, namely Inbound Logistics, Operations, Outbound
Logistics, Marketing and Sales, Services. 2) Support Services comprises 4 main
components, namely Procurement, Technology Development, Human Resource
Management and Firm Infrastructure include, Supply Chain Management and
Customer relationship management. Value Chain Model added value educational

institute for society. All Activities deigned will be applied in actual work settings.
Keywords: Value Chain in Higher education institute
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