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Abstract

The objectives of this research were to: (1) develop Facebook page; (2) study
satisfaction toward Facebook page; and (3) explore problems and suggestions for improving
the community product Facebook page enhanced with Generative Al in Lad Bua Luang District,
Phra Nakhon Si Ayutthaya Province. The samples were divided into two groups: 1) key
informants, consisting of 14 participants who were interviewed and collaboratively engaged in
content design and media development, and 2) 87 respondents who completed satisfaction
questionnaire. The research instruments included semi-structured interview form, content
quality assessment form, and satisfaction questionnaire toward the Facebook page. The data
were analyzed using percentage, mean, and standard deviation.

The research findings revealed that: (1) Key informant groups need to promote
awareness and expand distribution channels for community products through social media,
using Facebook platform. Facebook page was desigtned and developed based on the
principles of the ADDIE Model, integrated with Generative Al to create engaging and informative

content. The overall content quality assessment by experts was rated at the highest level



(X=4.22). (2) The overall satisfaction toward the Facebook pages was also rated at the highest
level (X=4.79). The aspect of public relations and storytelling for promoting community
product awareness received the highest level (X=4.90), followed by creative content
development (X=4.83), image and graphic (X=4.82), and video storytelling (X=4.78),
respectively. (3) Suggestions revealed that community enterprise members wanted training to

enhance digital skills and the creative use of Generative Al.
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Prompt: Create an ultra-realistic professional studio portrait of a beautiful Thai
woman with fair skin and long wavy black hair. She has a gentle smile and wears soft,
natural makeup. She is dressed in a blue tie-dye dress with a ribbon tied at the shoulder,
standing gracefully with her hands clasped in front of her. The background is a warm cream
studio tone with soft, diffused lighting that gives a tender and elegant atmosphere. The
photo should look highly realistic, sharp, and polished — as if taken with a professional

DSLR camera. The overall mood is feminine, refined, and serene.

Leonardo. Creation Legacy Mode . @

Phoenix 1.0 You are currently on a free plan
= ; Upgrade for priority generations, additional token credits, and much more!
~~ N

4 Today
* Auto 4

Create an ultra-realistic professional studio portrait of a beautiful Thai woman with fair skin and long wavy black hair. She has a gentle smile and wears soft, nat.

8 Dynamic A Rterate | -

* M 10f 4 image outputs could not be delivered due to content moderation. 5 tokens credited.
ledium
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Fast Quality ™
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Back to top
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