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Abstract

This research aimed to design and produce television multimedia in the form
of a news feature entitled “The Bamboo Tunnel Tank Ride: Experiencing Happiness in
Surat Thani Province” to promote tourism in Surat Thani Province, as well as to
evaluate the quality and audience satisfaction toward the produced media. The
sample consisted of 25 media users selected through purposive sampling. A five-level
rating scale questionnaire was employed as the research instrument. Data were
analyzed using descriptive statistics, including mean (X) and standard deviation (S.D.).

The results revealed that the overall quality and audience satisfaction toward
the multimedia feature were at a very high level (X = 4.49, S.D. = 0.55). The highest-
rated aspect was the suitability of the media for public relations purposes (X =4.60,
S.D.=0.49), followed by the ability to communicate tourism-related information (X =
4.56, S.D. = 0.50) and the quality of visual and audio presentation (X = 4.52, S.D. =
0.51). These findings indicate that television multimedia features can effectively
support tourism promotion at the local level.

This research outcome can serve as a practical guideline for developing tourism
promotional media in other regions with similar contextual characteristics, and as a
concrete prototype for producing experiential multimedia content within a Smart

Tourism framework.
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nssenuuuLTsszuuTitunswaudoedeilassainazansoUssdunaldogradu
5U555u (Branch, 2009; Dick, Carey, & Carey, 2015) an15398398udUIUWINIAITHRIUN
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derdsszuvannsad Ul fudusuulunsudndeussnduiudmsveadioalufiuii s uiid
vsunlnalAesiule

denBsuifisutuuuiliunuiderisssmaiGussgndldinalulafiddineudugs
U Augmented Reality (AR), Virtual Reality (VR) wazlnannesusInsey mu%’aﬁjé’qaq'lu
sedudeiaffiiedaiiave whslivsgansamludenisdoans widadidnanamlunisiau
lﬂajizwaaL?NUgauwuﬁwmmma%wisaumsair:gslfi’ﬂ,l,uuﬁﬂ%qmn%u (Neuhofer, Buhalis,
& Ladkin, 2015)

Nan133 T8 usuIINITWAIUNE oafd A sAunszuIun1S ADDIE @1u1508379
ﬁaﬂsvmé’uﬁuﬁ‘miﬂaﬂLﬁa’;ﬁﬁﬂiwﬁw'ﬁmwluﬁwﬁaqﬁu Tnemudnsavesdeinain
mimmmﬁmmﬂmswamwaL.mﬂ‘uamaﬂwmww bisusuiteyauazUszaunisains
wmmmlmamwmﬁ]u donmdosiutmunensdeasdeiuiivazuuafin Smart Tourism

p819ls AR mami%EJawauﬂizﬁw%mwmaaaﬂw%wLa‘wwwu‘mLLazﬂqmmamq
yupdra Samsienumeliveuavenisifodaiuiuy mnthuumsiluvssgndldly
flufidu nadwsenauandsmudnuaesndnuaifioadu nauimine warguuuunsdeasi
wNzaLR U UV ALveAaE LT

5.1 493911AY899IUINY

mifoedaiidedrindurnanguitesuazuiuning Fadunsidenuuuiaizas
wazajatiunsUssifiuiunuudelussduiamy dawalvinansdnwenalianansagisdaily
fulszansluaen el venannil msvssifiunadiuseiuaafionelalusvesdu elaly
Ainsinansenudenginssunafunadwienaluasughavesiiud Sanisfiaanu
HaN19IT8N8lATOULURAINET?

5.2 daLaUBlUZLAZUINIINITHAIUI lUaUIAA

mAdeluewanmisvrsruIanguiietsuaznaaaslddolunarefiui ey
Anuansalunsesdanaluszduialy mugiunsfnviansznusowgAnssunis
vieufier93s venani AsysannIsmalulagidaldneu 1y AR, VR niisunanlasufdva
$ea30s uazunanvleudoyalieiiufl asrioensedudean presentational multimedia g
interactive smart media ecosystem %qﬁaﬂﬂa”aaﬁuﬁﬂmamsﬁwm Smart Tourism Wag
\AsEgNIRITiaveslssnalussaze

6. NAANTIUUTENA

Y9UUANKUTMTLaENTNNUadIngInsiaduisdseinalng Jamingsugssiil
\Jusgrsgeilimnueyinzidmsudoya n5zUIUNTNAR LATNTIHBUNINAIIURD
A157150UYU UATUDVDUANKUIMILAL NN Bamboo Cafe & Restaurant 34nings1ug3
571 dnfuiilomdoya uaranuitdievhdmiunsdanasmidondel
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